Personal Brochure Questionnaire

A Little About This Questionnaire:

This is the famous Hobbs/Herder personal brochure questionnaire. Filling it out is not very difficult, and in the process you will gain a lot of insight into yourself and your target market. Keep in mind that the primary objective of this questionnaire is to help us get to know you, your personality and your unique style as a human being. What you share with us is the raw data that we use to build your brochure into a powerful prospecting tool. The more personal, emotional information you share, the more dynamic a brochure we will be able to create for you. So please, answer this questionnaire completely. Write as much as you can. Don’t worry (too much) about spelling or grammar; just write. But try to keep it legible. Thank you, from The Hobbs/Herder Creative Staff.
Contact Information

This is information on the best way to contact you. Please enclose a business card.

Today’s date:

Name (as you want it to appear on brochure):

Company:

Company Address:

Company City, State and Zip+4:

Home Address:

Home City, State and Zip+4:

Work Phone:

Home Phone:

Fax:

Mobile Phone:

Pager: 

E-mail:

Please note special instructions about contacting you. When is the best time to call, pager instructions, etc.:

Where should we mail your materials? Please check one: Home ❏  Company ❏
Overnight mail account no. (if you want materials expedited):

(Please respect our policy to send all correspondence U.S. Mail or ground U.P.S.)

See it’s not that bad. You're doing great!

Personal Stats

Current Age (No Fudging):

Birth Date: 

Where were you born?

Marital Status:  Single ❏    Divorced ❏    Married  ❏    Engaged ❏

Name of Spouse:

Years Married:

Anniversary Date:

Name and Ages of Children:

Physical Attributes: Let us know if you have any unique physical features (hair color, height, weight, wear glasses, etc.) If you send us two or three snapshots of yourself, you can skip the rest of this section. We would appreciate recently taken, color photographs that give us a good idea of what you look like. We recommend one headshot, a full body shot and a casual picture doing something you love. We like to attach these photos to your file, so please send us photos you don’t need returned.

Give us a basic description of yourself, including wardrobe preferences and favorite colors.

Educational Background

Where did you attend high school?

City and State:

Name of High School?

Where did you attend college?

City and State: 

Name of College:

Major areas of Study:

Degree(s) Earned and Year:

Honors and Awards Earned:

Looking back, what did you enjoy about school the most and what do you feel were the important events, milestones or lessons you learned during your school years?

Your Personality

This part is easy, right? Just tell us what kind of person you are. How do you think? What makes you tick? Can you tell us why you are this way? Give a few examples. This section might be easier if you ask a few people what they think of you. They’ll be honest, believe us.

Personal History

This section deserves it's own major heading because it is so important. This is where our creative staff begins to understand your style and personality. We use this information to make your brochure a reflection of you as an individual. It’s also more important because this is where your target market gets to know you as a person.

This section gives us the basic material we use in establishing rapport between you and the reader. So when your potential clients actually need a real estate professional, it’s as if they already know you and feel comfortable picking up the phone to call you.

Don’t worry about whether it all makes sense. It's our job to go through it and pick out the one or two pearls that we need to add that strong emotional impact to your brochure. The more you give us to work with, the more unique and powerful your brochure will be. So write away. No skimping. Don’t hold back. Let’s see what you’re made of.

Life Story

This is not as difficult as it sounds. Give a description of your life from about age 15, noting important turning points and basic philosophy about life. Also include any interesting stories that have played a hand in shaping your life.

Hobbies

What do you do for fun? What is it that really gets your blood running? Go ahead and explain why you enjoy it so much.

Community Involvement

Please list, from most current to past memberships, any community organizations in which you have been involved. Designate those, which made a significant impression on your life and describe why.

Work Experience

This part you’ve seen before. Give a basic description of past employment, what you did there, and, most importantly, what you learned from that position. Tell us how you have applied this experience in your real estate career. We are looking for more than the facts and figures that go on a résumé. We are looking for interesting experiences, people you worked with who helped shape your beliefs and special skills or knowledge you picked up during your work history. Start with your present job and work backward. Are you having fun yet?

Present Job First

1.

2.

3.

4.

5.

6.

7.

8.

9.

Real Estate Questions

Now we need to ask a few specific questions about your chosen profession, real estate. Your special qualities as a Realtor®, etc.

General Information

Total Years Sales Experience:

In Real Estate:

Sales Volume, Past Three Years:

1.

2.

3.

Total Dollar Volume Sold in Career:

Five Most Significant awards, honors and recognitions earned. List most recent first.

1.

2.

3.

4.

5.

What is the major method you have to generate listings and sales?

Why Did You Do It?

Now we need to know why you chose to work in the real estate industry. What is it that makes you keep on doing it? What is your philosophy about sales? What are your strongest attributes? Don’t be shy. 

Target Market

Very Important. Don’t skimp on these answers. What we need to know is exactly who we are writing the brochure for. The more specific you are, the more powerful your brochure will be. You can also add anything that may be useful.

What is the average price of the homes in your farm area?

Average income range of typical client:

Average age:

Family size:

Is there a strong ethnic influence in your area?  Yes ❏No  ❏

If yes, what kind?

Educational Level:

Percent of high school grads:

Average years college:

Percent who have earned college degree:

Advanced degree:

What types of people are representative of your target market? List types of occupations, basic personality (yuppies, athletic, blue collar, golfers, etc.)

What is the main message you want your brochure to convey to potential clients?

Slogan

Do you have a slogan you are currently using or a phrase you would like us to incorporate? Yes  ❏No  ❏

If not, we will create a slogan from the information provided.

Any additional thoughts or suggestions on your slogan?

Additional Information

Now, at last, describe any other information that you think may be helpful in writing your brochure. Do you have any other specific points you would like your brochure to make?

Design & Layout Preferences

The graphic design and layout of your brochure has a tremendous influence on the way your brochure looks and the overall effectiveness of the content. Graphic design also affects the printing costs a great deal. To design a brochure that you like and to stay within your printing budget, we need to ask you some questions about what styles you like and how much you want to spend on printing.

Remember, the more specific you are about style, design, etc., the more accurately we will reflect your personal taste. If you don’t know or aren’t sure what is best for your market, that’s fine. We will make recommendations based on our knowledge and experience. If you have samples of literature or graphic images that you strongly like (or dislike) please enclose copies with your comments. Remember, it is to your advantage to keep an open mind and let our Account Executives do their job. Fill out the following questions as completely as possible.

What sort of image do you want your brochure to convey?

❏Modern

❏Youthful

❏Avant-Garde
❏Conservative

❏Elegant

❏Powerful

❏Exciting

❏Corporate

❏Sophisticated
❏Old-Fashioned
❏Artistic

❏Understated

❏Clean (lots of white space)

❏Other:

Do you have any special requirements?

i.e. It must be burgundy because my car is burgundy, etc.

Do you have any visual cues that your clients might identify with?

(i.e. graphic element you use on all your materials or something you always wear or a hobby with which you are identified.)

No ❏Yes ❏

If yes, please describe and, if possible, email us the artwork.

Is there anything else you would like us to keep in mind when designing your brochure?

Photography Guidelines

Photography is one of the most important facets of your brochure. It can also be the most challenging. In fact, photography is often the biggest slowdown in finalizing a personal brochure. Therefore, we have created some guidelines for you to follow that we feel simplify the process:

How do I find a good photographer?

Good Question. For starters, visit our Web site at www.HobbsHerder.com and go to “Photographer Referral.” From there you may be able to locate a photographer in your immediate or surrounding area.

-OR-

If people in your office have had personal photographs taken, ask to see the photos. If they look good, get the photographer’s name and set up an interview with him/her.

-OR-

Call your chamber of commerce and see if any photographers are listed there. Also, if the chamber has had promotional brochures done and used photography in it's advertising, ask for the name of the photographer.

-OR-

As a last resort, look in the telephone book under “Photographers.” But don’t just hire the first photographer you meet. Interview a minimum of two to three photographers and compare their work.

It is best to hire someone experienced in business or corporate photography, someone who is willing and experienced to do location as well as studio photographs.

What questions should I ask a photographer?

Arrange a meeting with prospective photographers and bring along a copy of your brochure draft. Explain to the photographer what you are trying to accomplish and ask if the project is on he/she feels comfortable with. Always ask to see his/her personal portfolio.

If the presentation is good and the photographs have even lighting, are vibrant and properly exposed, and you feel comfortable talking with that person, you are ready to ask about the type of equipment that photographer uses. This sets the professionals apart from the amateurs. Ask for a written estimate, and discuss time frames as well as photo usage terms and usage rights.

What do I need to know about the photographer’s equipment?

Inquire about the camera equipment the photographer uses-this will dictate what size (format) of film is used. Half the time we receive photographs as 35mm slides; the other half we receive them as digital photos. Something very important to know about digital photos is to make sure they are not digital snapshots but photographs taken by a professional digital camera photographer. For more information on this, please refer to your Account Executive. Also, photographs made from the larger 2 ¼ and 4 x 5 formats will produce a sharper image and may reproduce better in your brochure. Discuss the merits of the larger formats with your photographer and Account Executive. Ask whether the photographer will use lighting umbrellas or a flash. Flash photography generally produces substandard images while quality lighting signifies a real professional.

Your photographer should be able to choose and/or recommend the appropriate film type and speed based on the setting and lighting conditions in which the photos will be shot. For color photos, a “positive” film is recommended (commonly known as “slide” film in the 35mm format).

How do I make sure I get the right photos for my brochure?

As a guideline, our Account Executives use mock photographs that will give your photographer an idea of the poses or settings we have in mind for the brochure. We call them F.P.O.’s, “For Position Only.” But your photographers will need to work with you to get the right poses for you and settings for your area. If your photographer has any questions, have him or her contact your Account Executive.

Put some thought into how you will “stage” your photos, including the setting and the wardrobe. Clear the area in which you will be photographed of unattractive clutter, especially anything that may line up behind your head (such as a painting on a wall).  Coordinate the colors you wear with the colors featured in the brochure, and plan a couple of changes of clothing during the photo shoot so you won’t look the same in every photo.

One of the most common yet most avoidable mistakes we encounter is a great looking photo that cannot be used in the brochure because of errors in sizing, framing or positioning. This can be avoided by clearly communicating to the photographer how exactly the photos will be used. Show your photographer a copy of your brochure draft so that there is no question about the shots that require horizontal vs. vertical framing, a particular angle of view or very tight cropping. This is especially critical when type or a headline will sit on top of a portion of the image when it is used in the brochure. Have the photographer allow room for cropping, and have him, her pose you looking in different directions.

Please do not hesitate to call your Account Executive with questions. We will be happy to talk directly with your photographer to discuss your brochure.

How much will it cost me?

Remember that good photographers are generally not inexpensive to hire. A photo shoot for a personal brochure can run you several hundred dollars. Remember, you are paying for this person’s time, expertise and equipment. We’ve seen photo shoots range from $150 to $1,200, with $300 to $600 being the average.

Stock Photography

Stock photographs are libraries of photographs that are sold again and again, stock photo agencies in most major cities offer dynamic best-of-the-best photographs to the advertising world for usage fees ranging from $350 to $600 for a brochure. These photos have helped many of the brochures we have created to “go over the top” in quality and impact on the marketplace. As an additional service, Hobbs/Herder Advertising has compiled it's own stock photo library on slides and compact disks. Please understand that the quality of our stock photo library is not of the quality of the stock agencies. We offer these free of usage charges. We also reserve the right to use and re-use stock photos over and over again with no restrictions based on our clients’ geography or company affiliation. The nature of stock photography is that it is used all over the world repetitively. Please understand, there is nothing to stop your neighbor, competitor, or anyone else from using the same stock photograph you used.

Is there any specific photo image(s) you think would work well as a part of your personal brochure? 
Printing Information

(READ CAREFULLY. IMPORTANT INFORMATION)

Once you have completed and approved the design of your marketing materials, within a few days you will receive a call from our Print Manager to discuss printing.

Printing FAQs

1. How many brochures should I order?

We recommend you order enough to do two mailings to your farm, past clients, sphere of influence and the 1,000 for general use. Most clients find 5,000 brochures last about four to six months. Remember, printing price per piece drops dramatically as your order quantity increases.

2. What kind of paper stock should I use?

Most of the brochures created by Hobbs/Herder Advertising are printed on a quality, high-gloss cover stock. Gloss paper enhances photographs, and cover-weight stock intensifies a professional presentation. This is not an absolute. If you have ideas, suggestions, or questions (you want recycled paper, for instance), simply discuss these with our Print Manager.

3. How are my materials prepared for printing?
· All your photographs are drum-scanned in high resolution.

· The high-resolution scans are sized and placed in your layout document. Any special effect incorporated in your design is applied to the images.

· You must approve a paper, color proof of your materials before outputting film for printing.

· Color separations (film) and a high-quality color proof must be output before printing unless you are printing direct-to-plate. In that instance, a digital color proof will be created for you to approve.

4. Will my files be ready-to-print if I choose to print with a local printer?

Hobbs/Herder will supply you with a CD-ROM containing digital files of your layout, fonts, any high-resolution stock images chosen from our library, layered working files and high-resolution images of your supplied photographs. While this CD-ROM does contain print-ready files, be aware that items may shift from system to system. It is imperative to have your printer output a high-resolution, color proof for your approval prior to generating the final film and matchprint. Hobbs/Herder will not assume responsibility for materials not printed with Hobbs/Herder. Have your printer call us prior to outputting film if any problems occur with the CD-ROM.
5. What do I get if Hobbs/Herder prints my materials?

You will receive high-quality printing at very competitive rates. Prices include high-resolution scans, assembly of the high-resolution file, color separations and printing. In addition, a member of the Hobbs/Herder production team will manage and take full responsibility of your job from beginning to end to ensure you maintain the design quality and look you and your Account Executive have worked so hard to achieve.

6. Am I limited, or can I get any printing extras for my brochure?

The design of the brochure affects printing costs. The use of printing extras can add impact to a brochure. These extras, such as gold foil, die cuts, high-gloss varnish, embossing, etc. also raise the printing price. It is best to have a printing budget and discuss this budget and the use of extras with your Account Executive during your interview and before we begin designing your brochure.

7. Guidelines. When we are designing your brochure, would you like us to…

❏Keep printing costs as low as possible?
Go first class for a higher-end appeal?
Concentrate on quality, but keep costs in mind?
Be the best of the best?

Printing Side Notes

Format

Macintosh Apple

Design Programs Used

Adobe InDesign

Adobe Illustrator

Adobe Photoshop

Size Specifications (flat sizes)

Brochures – Range from 8.5” x 11” to 7” x 21”

PowerKards – 8.5” x 5.5”

House Fliers – 8.5” x 11”

All items print in full color.

Logo Design
We have found great benefit in creating a personal logo that packages your name and slogan into a memorable graphic presentation versatile enough to use in all your marketing materials. It would be used on your brochure, in your advertising, on fliers – everything, even your business cards. Developing a logo takes the skills of a good graphic artist and a lot of time working on how to lay out your name in a way that makes a statement. It is not included in the cost of your brochure, nor is it mandatory to have one. Your Account Executive and their team will create three rough layouts from which you select one version to be turned into final artwork. You will then receive final artwork via e-mail for your unlimited personal use.

In order for us to create a logo for you that truly captures what you’re all about, please take a few minutes to answer the following three questions:

1. Do you have a specific symbol or element you’d like us to incorporate into the design of your logo? For example, the McDonald’s® “M”, the Texaco® star, the Lexus® “L.”

2. Do you have any specific colors that you would like us to incorporate into your logo?

3. Do you have any specific logos that you like or find effective? These may be well-known corporate logos or anything that catches your eye. If possible, please list (or better yet, enclose samples).

